
WE ALL NEED TO / CHANGE
We help Essent to win the fight for customers in the 
energy transition by addressing the Sustainable 90s 
Kids. This will be done by providing a convenient 
and extreme personalized service that gives as 
much convenience as possible, while encountering 
sustainability. 

THE SUSTAINABLE
/ 90S KIDS

The Sustainable 90s Kids are environmentally 
responsible students and starters. They are 
outstanding, encouraged to speak up, aware 
of important political and social topics, and 
responsible to maintain a livable earth. Additionally, 
they crave convenience and flexibility and are 
connected with each other anytime and anywhere. 

These kids are the future houseowners and are 
crucial for Essent as they are the next generation 
valuable customers. This generation expects to 
be well-informed regarding personal information, 
transparent prices, sustainable practices, and 
clear information in business sustainability. Also, 
they expect to take the lead in the communication 
process and look for digital and convenient 
connectivity.

LET’S GRAB THEM WITH 

ESSENT/IAL

The ESSENT/IAL platform empowers users to have 
autonomy and convenience in a personalized 
and interactive environment any time, any place, 
anywhere through a mobile app. 

This environment maximizes convenience by 
simplifying the usage, communication, and 
information process and gives the user the exact 
information about their energy usage they want to 
know. If they need more information or support, a 
24/7 chat- and video function is available allowing 
the user to get in touch with Essent anytime they 
want. 

Additionally, the app provides transparent 
information of Essent’s sustainability practices 
and targets and encourages users to improve the 
sustainability of their own house. Lastly, users get 
notifications with information on the energy usage 
as an incentive to open the app. 

EXPLAINING
/ THE PLATFORM

WHAT ABOUT
/ THE LOYALTY PROGRAM

ESSENT/IAL challenges users to reduce their 
energy usage by providing them credits when they 
use less energy than what is calculated by Essent in 
the first place. The less energy a customer uses, the 
more credits they receive. 

These credits can be used to in two ways: users 
can save them into their own account or share them 
with family and friends that are Essent users. These 
credits can be used to purchase Essent energy 
saving tools to improve the sustainability of their 
house. These tools will help to reduce their energy 
usage next year, challenging the customer again to 
gain new credits and improve the sustainability of 
their house even more.

WHY / INVEST
Essent increases the cross-selling of their energy-
efficient products using the credits. Additionally, 
collaborations with the most engaged users and 
the AI data provide insights in further sustainability 
trends and development.

For example, the data can be analyzed to team 
up with real estate developers and maximize the 
sustainability of future houses. Lastly, the shareable 
credits will result in word of mouth, potential 
customers will be encouraged to join the Essent 
family.
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